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B cmamee paccmampusaomcsa noHAMuUsA «QUCKYpC» U «0uaaoeuyeckuli OUCKypC», pasepaHuyusarmcs
NoHaMus «0uanozudeckuli QUCKYpC» U «0UasI02», 0Xapakmepu308aHbl OCHOBHbIe Kdccugukayuu ouasio-
2UuY4ecK020 OUCKYPCa U cOesiaH 861800 0 HeOOXO0UMOCMU BK/TIOHYEHUS 8 NPOUEC UCC/Ie008aHUS 2eHOepPHO20
akmopa Hapsdy ¢ Opy2uMu napamempamu OUaI02U4ecko20 OUCKYpCa.

Knroueenbie cnoea: ouckypc, ouanoaudeckuli OUCKypc, ouanoe, Knaccugukayusa ouanoauyeckozo Ou-
cKypca.

The article deals with the concepts of discourse and dialogical discourse, differentiates between the
concepts of dialogical discourse and dialogue. The main existing classifications of dialogical discourse
are characterized. These classifications appear to disregard the gender factor which should be applied to
studying dialogical discourse alongside other criteria.

Key words: discourse, dialogical discourse, dialogue, classifications of dialogical discourses.

YOKS811.11
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Kukharenka N.S.,
International University “MITSO”

The purpose of this article is to examine the features of metaphor in economic discourse. Economy-related
lexical units as well as structures typical for economic discourse have been actively utilized in individual
and group communication. The article discusses samples of economic discourse selected from two British
periodicals, the Financial Times and the Economist, and two Bielarusian ones, 38s30a and HapooHas Bons.

Key words: metaphor, economic discourse, conceptual metaphor.

A number of studies on metaphor illustrate the complexity of this lingual phenomenon occurring
in virtually any context due to its unique properties. Metaphor is actively involved in shaping the personal model
of the world, plays a crucial role in the integration of verbal and sensory-shaped systems of a person. It is also an
important element of categorization of the world, thinking and perception.

We witness a growing interest in the study of metaphors in different types of discourse. A bulk of works
in Russian discuss metaphor and metaphorical models of political discourse (A. Baranov, Y. Karaulov, 1991,
1994, J. Fedeneva, 1997, E. Sheigal, 2000, A. Chudinov, 2001, A. Stepanenko, 2001), newspaper and journalistic
genre in economic texts (Maksyutova, 1984; Putilin, 1986; Zhukov, 1987; Suhopleschenko, 1994; Mytareva, 1995;
Starikova, 1996; Yatsenko, 1996; Permjakova, 1997; Shibanov, 1999; Gusev, 2000; Buneeva, 2001; Stepanenko,
2001; Yurkovskaya, 2001; Kataeva, 2002 et al.), while very few publications in Belarusian address the issue
of metaphors’” functioning in various types of discourse.

The purpose of this article is to examine the features of metaphor in economic discourse. Economy-related lex-
ical units as well as structures typical for economic discourse have been actively utilized in individual and group
communication. The article discusses samples of economic discourse selected from two British periodicals, the
Financial Times and the Economist, and two Bielarusian ones, 3Bs3ga and Haponuast Bomst. The samples under
analysis are excerpts of economic discourse and reviews of the latest news.

Journalistic style being multifunctional and diverse in characteristics, occupies a special place among the styles
of literary language. Journalistic texts can be of various subjects, as they are effective and in demand in various
spheres of human activity — politics, and education and health care and the economy. Conveying information via
the media means requires thorough reflection and appropriate logical presentation of ideas. The main function
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of journalistic style is convincing a reader or a listener of the correctness of the argued point as well as triggering
a desired response rather than providing a large volume of information. Except for logical arguments, the
perlocution of this style largely depends on emotional impact that facilitates achieving the above mentioned
purpose. As far as economic discourse is concerned, its structuring, content and pragmatics are determined by the
social acuity of the addressed economic problems.

Universal means of achieving the above mentioned goals is a metaphor. Traditionally metaphor is viewed
mainly in terms of style and rhetoric as a means of creating imagery and emotional impact on the audience.
However, since the publication of J. Lakoff, M. Johnson and their famous study [6], which was followed by
a number of equally important works on cognitive science, metaphor as a cognitive phenomenon has turned into
adominantsubjectof consideration. Metaphoric mechanismis widely involved in the processes of conceptualization,
formation of derivatives and secondary semantics, emergence of terms and structuring of discourse. Metaphors
make information more compact and accessible, introduce elements of scientific knowledge to the audience
distinguished by age and level of education.

Generally, metaphor is regarded as a means of secondary designation that arises on the basis of a close
resemblance of the original object and the one denoted by the designation unit. The source object’s portable values
are responsible for the emergence of the word’s figurative meaning [2]. Structural metaphors are divided into
simple (represented by a lexical unit), and deployed, or common, which can be represented by a phrase, sentence
or the whole text.

Let us consider metaphors used in economic discourse. We register the use of the so-called “dead” metaphor,
that is a metaphor of imagery, figurative nature of which has been shaded (for example, the English expression
“field of human knowledge” corresponds to Belarusian metaphor “Bo6macup Beay’, not “none semay”). Ideally,
dead metaphors of the original language should correspond to the equivalent dead metaphor in the language
of translation. However, the image, which is based on metaphor, may be different in different languages. Sometimes
dead metaphors have no match in the target language, and then they are conveyed by neutral, nonmetaphorical
often descriptive expressions.

Metaphoric clichés are also rather common economic mass media discourse. These are metaphors that have
partially lost their aesthetic component, and are increasingly used in a connotative function in order to pro-
vide a clearer, brighter, and more emotional expression of ideas. For instance, when we translate the English ex-
pression “to reduce expectations” into Belarusian we have to use expressive “3Hisinp anetsir’. If the target lan-
guage allows, the choice is normally made in favor of a more emotional tool, as it will have a greater impact
on the reader: “not in a month of Sundays” — in this case there it would have been possible to translate “xani
pax cBicue”.

Economic discourse is marked by the use of specific sets of conceptual metaphors. The recognition of the idea
of conceptual metaphor’s being a tool of knowledge acquisition (as argued by J. Lakoff and M. Johnson) has led
to employing it as a tool of scientific research, as well as applying it to the methods of teaching foreign languages,
particularly in English for Specific Purposes and economic translation. Among the most common economic con-
ceptual metaphors we can distinguish metaphors, united under the following classes: machinery, animals, plants
and gardening, fighting and fighting, health and physical condition, ships and swimming, and finally sport. For
a proper understanding of the economic problems reflected by a certain metaphor, it is necessary to understand
its links within the extra-linguistic reality. Here are some examples.

The most explicit examples of economic metaphors in the Belarusian language are: “a cmaxanst com ingycTpsii”,
«which has the greatest benefit”, “kpappiTHBI XamyT” “problems, which concern the credit sphere” Among the
English metaphors frequently used ones are “bulls and bears”, referring to the so-called “exchange slang”, “dead cat
bounce” — a sharp rise in the price of financial assets after its period of substantial decline.

Metaphors used in economic discourse are also culturally marked. For example, the Chinese economic discourse
is populated mainly by dragons, and Indian — elephants. There are also mixed types of metaphors when universal
concepts interact with national-specific ones: “when dragons dance with bears” Another interesting example
is the metaphor “triple witching hour”. Its literal translation does not reflect the essence of the phenomenon,
which is as follows: one of the four Fridays, when there is the deadline for options and future contracts. Thus, we
see that, despite the widespread use of English metaphors in Belarusian economic texts, it is useful to explain the
importance of the translation of new, still not quite caught on expressions.

So having discussed three types of metaphors found in economic journalism, namely dead metaphor,
metaphors-clichés and conceptual metaphors, we can conclude that the preferred methods of their translation
into the Belarusian language are: 1) transfer using well-established linguistic conformity (equivalent metaphorical
expression in the target language; 2) transfer with a neutral, nonmetaphorical expression; 3) the descriptive and
explanatory translation.
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Memoio yiei cmammi € po32na0 ocobnusocmel memaghop 8 ekoHoMidHOMy Ouckypci. Haw eubip 3ymos-
nieHul mieto posiio, AKy 8 0aHUl Yac 8idiepae eKOHOMIKA 8 Xummi coyiymy i KOXHoI okpemoi ocobucmo-
cmi, 8i0Mak i eKOHOMIYHA JIEKCUKA, 380XKAYU HA iT akmueHe sukopucmaxHs. Mamepianom 0515 0oci-
OXeHHs C/1y2y8asiu cmammi eKOHOMIYHOT CnpAMOB8AHOCMI 3 080X 8I0OMUX 6PUMAHCLKUX NepioOUYHUX
sudaHb “The Financial Times” ma “The Economist’, a makox 6inopycekux «38430a» i «HapooHa 8ona»,
wWo A8/1A10Mb C060I0 3pA30K eKOHOMIYHO20 OUCKYPCY HA NPUKAAdi 02710y HAUOCMAHHIWUX HOBUH.

Knroyoei cnoea: Mmemagopd, ekoHoMiYHUG OUCKYPC, KOHUenmyasisHa Memagopa.

Llenbto 0aHHOU cmambu ge/19emcs paccMompeHue ocobeHHocmeli Memagop 8 3KOHOMUYECKOM OuC-
Kypce. Haw ebibop obyciosnieH moli posibio, KOmopyto 8 HaCmMosALee 8pems uzpdem 3KOHOMUKA 8 XU3-
HU coyuyma u Kaxool omoesnbHoU AUYHOCMU, c/1e008aMeNIbHO, U S3KOHOMUYECKas JIeKCUKA 8 Cusly ee
dKMUBHO20 UCNO/Ib308aHUA. Mamepuanom 0na UcCIe008aHUA NOCYXUIU CMAameuU 3KOHOMUYecKoU
HanpasieHHOCMU U3 08yX U3BeCMHbIX bpumMarckux nepuoduyeckux uzoaHud “The Financial Times” u
“The Economist’; a makxe 6enopycckux «38430a» u «<HapooHasa 8oss», npedcmasnsoujux coboli obpasey,
SKOHOMUYECK020 OUCKYpCa Ha hpumepe 0630pa cambix NOC/Ie0HUX Hosocmedl.

Kntoueasoble cnoea: Memacgopd, 5SKOHOMUHeCcKUl OUCKYPC, KOHUeNmMyaabHAs memagopa.

YIIK:81°373.612.2[82-4:821.111(73)]

META®OPA AK 3ACIB EMOLIINHOI APTYMEHTALLIT Y TEKCTAX
CYHYACHOIo AMEPUKAHCbKOIO COUIAJIbHO-MONMITUYHOIO ECE

Topzoseuys 10.1.,
KniBcbKuni yHiBepcuteT imeHi bopurca MpiHUeHKa

Y cmammi po3anadaromeca cnocobu apaymeHmauii 8 mekcmax cy4acHo20 amepuKkaHcbKo20 coyianbHo-
nosimuyHozo ece. BussneHo ocobusicme 8UKOPUCMAHHA Memagopu AK 3acoby eMoyitiHOI apaymMeH-
mauii. Bcma+osneHo, ujo Memagopa sucmynae nomyxHum 3acobom ensusy Ha aopecama. OkpecsieHo
if30amHicme cmeoprosamu no3umusHul/HecamugHUU iMiOX NegHUX NOIIMUYHUX CUI.

Knrouoei cnoea: memagopa, coyianbHo-nonimuyHe ece, apaymeHmMauis, 8nsuse, imiox.

Conianpao-nomituane ece (CIIE) — »xanp-nmigep XXI cT., sIKMil 3HaXOAUTHCS Ha THEPETHHI COLi-
aJIbHO-IOJIITUYHOrO, MyONTiNUCTIYHOrO Ta apIyMEeHTATUBHOIO JUCKYpciB. OCHOBHA TeKCT-THUIIONOIiYHA O3Ha-
ka CIIE — 1e jioro rmmboka KpUTUYHICTD Ta IepCyasUBHICTb. ABTOp ece BUCTYIA€ KPUTHUKOM COLlia/IbHO-IIO-
TMTUYHOL [ifICHOCTI, [la€ [eTajbHMII aHaji3 ABUII, PO3MIPKOBYE HAJ MOXIMBMMU BapiaHTaMu BUpIlIeHHA
[IpO6/IEMHOTO MUTAHHA, HAMAra€ThCs BIUIMHYTH Ha IICMXOEMOLIIIHNIL CTaH afpecaTa Ta CXVUINTH JIOT0 [0 CBOET
TOYKI 30Dy, I€PEKOHATU Y IPABWIbHOCTI CBOIX CyIKeHb. TpafuiiiHO BBaXKA€ThCs, 10 Oy/ib-sKe epeKOHaH-
Hi nepenbadae apryMmenTanito. Lle muTaHHS OTpUMAo pisHMII CTYNiHb BUCBiTIeHHA Y mpaisx O.B. AtbMmas,
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