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Cmammio npucesayeHo 00CNiOJCeHHI0 eepbOanizayii TeHOepHUX Ccmepeomunie 8
AH2TIOMOBHOMY ~ PEeKIAMHOMY OUCKYpCi  enekmpomooinie kinys XIX— nouamxy XX
cmonimms. Memooonozis 0ocniodcentss nepeddbauana UKOPUCAHHIL MemooOy CYYLIbHOT
8UOIpKU 3 THMepHem-pecypcie, Memody anaiizy i cunmesy 0iOpano2o mamepiany, ONUCOBO-
AHANIMUYHO20 MemOoOdy, MemoOy KilbKICHUX NIOPAXYHKI8 Ol BUBUEHHS Bi0COMKOBO20
CNiBBIOHOUIeHHST HOMIHAYIL JCIHOYOI ma 4Yo0n08i40i peepenyii y peKiamMHux meKcmax.
Mamepianom oocnioxcennsn cuyeysana 6ubipka mosrnoco mamepiany 3 1000 3paskie
pekiamu, y 6epOanvHill YACMUHI AKUX MICIMAMbCS TeHOEePHO MApPKOBAHI HOMIHAYIL.
Jlocniooicenns 003601UN0 GUABUMU YUCTIEHHI eKCHIIYUMHI MapKepu TeHOepy, BUPANCEeHI
APAMUMY  HAUMEHY8aHHAMU. Pe3ynomamu po38ioku OemMoHcmpyromys, wWo Yy DeKiami
en1eKmpoMo0inie ceped reH0epHO MAPKOBAHUX HOMIHAYIL JleKceMU i3 TeHOePHO 3YMOBIEHOI0
CeManmMuKoio eminHocmi € HaubitbW penpezenmamugHumu. Mackyiinna penpeseHmayis
Y DeKIaMHux meKkcmax € MeHul npedcmasieHol eepbanvHo. Ilposedenuti amanis
6epbanvbHoi npezenmayii renoepy y peKIamMHux meKcmax eieKmpomooinie ceiouumo, o
Jexcemu JHCciHo4oi pegpepenyii penpezenmosani y 6ausvko 80% eubipku, wo modice
PO32n0amucs, AK 6KA3i6KA HA Yinbosy ayoumopilo pekiamu. J{ocnioxcenHs TeHOepHO
cneyugpiunoi ampubyyii ceiouums, wo ampubymusHe s0pO CKIAOAIOMb NPUKMEMHUKU
HO3UMUBHOT OYIHHOI CeMAHMUKU, cepeo AKUX HallOilbul penpe3eHmamuti ampuoymu, saKi
ONUCYIOMb  308HIUHICMb  JHCIHOK YU Npoghecionanizm 4onosikie. Y  pezyiomami
00CNIONCEHHS PEKNAMHUX MEKCMI8 6CMAHOBIEHO, WO PEKIAMa Yb02o nepiody 8idobpasicae
MPAOUYIUHI NO2IAOU HA COYIANbHI PO, KOIU O3HAKAMU HCIHOYOI NOBEOIHKU € NIKY8AHHSL
npo 308HIWHICMb, OIM, CiM 10, 00361115, YOJOBIKU 300paNCAOMbCA K 61A0HI, AMOIMHI,
yeniwnHi. AHaniz maxkoxc 00360J5€ 3pOOUMU BUCHOBOK NPO NPEOCMABIeHl Y DeKiami
reHOepo-cneyugiuni poavbosi YCmManosKu, 0e JHCIHKa 300padxcena AK Opydcuma, cecmpad,
0ouKa.

Kniouosi cnoea: remdeprno  maproeami  HOMIHAyii, TeHOepHI  cmepeomunu,
eneKmpoMOoOini, pekiama, pekiamui mekcmu

Krutko T. V. Gender stereotypes in advertising. The aim of the present study is to
investigate gender stereotypes represented in electric vehicle advertisements dating from
the late 19" century to the early 20" century. The methodology employed in this research
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work includes data collection, data processing, and data analysis. For the purposes of this
study, the data were collected from Internet sites, resulting in the qualitative and
quantitative content analyses of 1,000 early electric vehicle advertisements. The research
work explores gender-marked language used in sample advertisements. The analyzed
linguistic material demonstrates that words with gendered connotation are frequently
employed. The author of the paper has identified quantitative differences in the usage of
the masculine and feminine gender-marked vocabulary in sample advertisements. The
findings indicate that feminine nominations significantly outnumber the masculine ones.
According to the investigation more than 80% of all gender-marked nouns used in
advertisements denote women. Adjectives used to modify gender-marked nouns carry
positive evaluative meanings, primarily referring to women’s physical appearance and
men’s competence. Results also show that in early electric vehicle advertisements
representations of men and women are very often consistent with gender stereotypes. The
study identifies the main gender stereotypes present in early electric vehicle
advertisements. In sample advertisements, men are often featured in professional roles and
are portrayed as competent, ambitious, and successful. Women are portrayed as focusing
more on their appearance and are depicted in non-working recreational roles. In
advertising, women often appear in traditional gender roles, such as those of a wife,
daughter, or sister.

Key words: gender-marked nominations, gender stereotypes, electric vehicles,
advertising, advertisements

Beryn. Tenpeponoris sk MDKIMCHMILIIHApHA 00JacTh iHTErpye aadi
¢imocodii, coriosorii, KyJabTypoJOrii, MCHXOJIOT1i, MPaBO3HABCTBA, TI€HIAEPHOI
JIHTBICTUKM Ta 1HIIUX TyMaHITapHUX HayK. YMCIeHH1 DOCIIKEHHS 1 MmyOuiKaiiii,
AKl CTOCYIOThCS TeHIEpHOI NPOOJEMAaTHKH, NPHUCBSIYEHI PI3HUM AacleKTam
Koauikaiii reHaepHo 3HaYeHHEBOT 1H(popMallii, po3poOKH METOIUK JTOCTIKEHHS,
PO3BUTKY HAIIOHATLHUX TEPMIHOCUCTEM ISl TICBHUX Taly3ed, Neperisiay
TPaIUIIMHUX I[IHHOCTEH, IO CIPHUAE MIJABUIIEHHIO 3arajlbHOTO PIiBHS T€HIAEPHOI
IPaMOTHOCTI Ta MOOYA0B1 €(PEeKTUBHOI reHAEPHOI MOMITUKHU CYCI1JIbCTBA.

Tenzep — colianbHa CTaTh, CHCTEMHA XapaKTEPUCTUKA COLIAIBLHOTO MOPSIAKY
(baneBuu, 2004, c. 152); comiokynbTypHa Kareropis (Maptuniok, 2004, c. 9), ska
PEryJIIpHO CTBOPIOETHCA B CTPYKTYpax MOBHOI CBIJOMOCTI 1HJMBiZA TiJ 4Yac
peanbHOi TUCKYPCHUBHOI Ta  IHTEPAKTHBHOI MIKOCOOHWCTICHOI  B3aeMOii,
0OyMOBJIEHOT METAKOHTEKCTOM KapTHHU CBITYy TIEBHOI JIIHTBOCTHOKYJIBTYPH,
MaKpOKOHTEKCTOM COITIOKYJIBTYPHUX HOPM Ta 0€3MocepeaHbO MIKPOKOHTEKCTOM
KOHKPETHOT MI>K0coOHCTICHOT B3aeMoii (Maptuniok, 2004, c. 9).

Kpurnynuii orjsia Jireparypd, KOHIENTYAJbHUX PaMoOK, rimores3. Sk
COLIaNbHUM 1 KyJBTYPHHM KOHCTPYKT TeHaep nepeOyBae y (okyci ysaru
crieniamicTiB y pisHux cdepax rymanitapuux Hayk (D. L. Barthel, A. E. Courtney,
K. Deaux, I'. I1. bexnap), 30kpeMa JTiHTBICTUKH.
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Tenmeposoriuni JOCHIIKEHHS y BIiTYM3HAHIM JHHrBicTMII IpencTaBieHi
npatsima - A. M. Apxasrenscekoi, O. JI. becconosoi, O. I. T'opouiko,
A. II. Maptuntok, A. A. Mapuumunoi, T. A. Kocmenu, O. O. Tapanenka, T. M.
Cyxkanenko, I'. FO. [{anpo Ta iHIIHUX.

BiTyn3HsHa JIHTBICTMYHA T€HAEPOJIOTISl TIYMayduTh T€HJEP SK KOMIIOHEHT
KOJIEKTUBHOI ¥  iHauBigyambHOi cBimomocTi (Kocmena, 2014, c. 16), sxuit
BUSIBJISIETCSI HA PI3HUX PIBHSIX, POpMYy€e€ KOMYHIKATUBHY IMOBEAIHKY JIIOJWHH, IO
3HAXOJUTh BiJIOOpaKEHHs y I€HIEPHUX CTEpeOTHIax. [eHIepHi CTepeoTHIn — 11e
KYJbTYPHO, TICUXOJIOTTYHO ¥ COLIAIbHO 3yMOBJICH1 JYMKH PO SKICTh, aTpUOyTH U
HOpPMU TOBEIIHKH MpeacTaBHUKIB 000x cTtarel (Kocmena, 2014, c. 146).

VYBara BITUM3HSHHMX JOCHITHUKIB (POKYCYEThCSI Ha OCOOJIMBOCTSIX BepOasizaliii
TeHICPHUX CTePEOTHUMIB y niepeknaannx Tekcrax (M. Kabipi, I'. B. Tamenko), anamisi
0COOJIMBOCTEN KOHCTPYIOBaHHA TeHIEPY Y (pa3eosoriyHOMYy MPOCTOPl YKpPaiHCHKOI
(M. C. KoBanbuyk), mnatuacbkoi (O. Jlazep-IlanpkiB), niMmenpkoi (K. O. SHuyK),
oonrapcekoi (H. I'. Apednera), anrmiiicekoi (FO. Kymuummuna, H. O. [1aBneHko) MoB.
VY NIHrBICTUYHUX TEHIEPHUX CTYMIsIX 3[IMCHIOEThCS aHali3 BepOanbHOI pearizarii
TeHJepHUX crepeoTuniB y HaykoBomy (S. Babinski, R.Dockum, C. Geissler,
H. Kotek), wmacmeniiinomy (T. B. Kpasens, M. B. Mamuu, O. €. [lepmmna,
M. Ckopuk, T.M. Cykanenko, [I.1O. anpo), xynoxueomy (H. Kapnenko,
A. Mepennu, JI. Camionosuy, JI. CraBumpbka, A.Lopez, M. Borge), moetnunomy
(T'. II. Bomuanceka, €. Il. €pemenko), myoOmimuctuunomy  (T. I'. JIyk’siHOBa,
A. A. Mapunmmaa, FO. B. Tkauenko, T. Cykanenko), iutepHer (O. I I'pnsxk,
I'. A. I'y6apeBa, O. B. UyenikoBa) nuckypcax.

BuBuaroTbcst TeHAEpHI aCHEKTH PEKJIAMH, 3IIACHIOIOTHCS JTOCIIKCHHS
BepOanpHOI peanizaiii TeHJACPHUX CTEPEOTUINIB Y pPEKIaMHOMY JHCKYypCl Ha
matepiani HiMenbkoMoBHOI (I. O. Benuka, O. C. Bne3pko), yKpaiHCbKOMOBHOI
(B. B. Mapuenko, A.lO. Yuuupkoza), anriomoBHoi (O. €ropora, A. KopotyH,
H. C. JIuca, A. O. ManuIiieHKko) peKJIaMH.

JletanpHUil aHa3 HAYKOBUX JOPOOKIB CBIIYWTh, III0 BHBYEHHS 1
CUCTeMaTH3allisl MUTaHb, MOB A3aHUX 13 JOCTIKEHHSIM TeHIEPHOro (aKTopy y
PEKIIaMHOMY JHMCKYPCI, 1OC1 3aJUIIAI0THCA aKTyalbHUMU. Y LEHTP1 HALIOI yBaru —
aHami3 3aco0iB  BepOamizamii TeHAEPHUX CTEPEOTHUIIIB B  AHTJIOMOBHOMY
peKiaMHOMYy JUCKypcl enekTpomoOuniB KiHmsg XIX — modatky XX CTOMITTS.
Martepianom AOCHIIKEHHS CIYTyBaB KOpIyc MOBHOTO marepiamy 3 1000 3paskis
pekiamu, y BepOasIbHIN 4YaCTUHI IKUX MICTSThCS I'€HIEPHO MapKOBaH1 HOMIHAIIII.
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MeTta po3BigK{ MOJSATAa€E B TOMY, IIOOM BHUSIBUTH JIEKCUYHI 1 MOPQOIOTiyHI
3acobu BepOamizarii reHnepy y peKlaMHHX TEKCTax, MpOaHali3yBaTH JIEKCHYHI
3aco0Ou BepOaizallii reHJAepHUX CTEPEOTHUINIB B aHTJIOMOBHIN peKJiami.

Metonosorisi ocailxKeHHs1 3yMOBJIEHAa METOI0 Ta 3aBJAAHHSMU HAayKOBOI
pPO3BIJIKM, W0 Mependavyae 3acTOCYBaHHS HM3KM 3arajlbHOHAyKOBHX METOIB
aHajizy, a caMe: METOMY CIOCTEepPEKEHHS Ta CYIIBbHOI BUOIpKH — s 1000py
3pa3KiB peKJiaMu 3 IHTEPHET-PECypcCiB; METOAY aHami3y 1 CUHTEe3y iHdopMarii—
IJIs BUSBJICHHS T€HAEPHO MAapKOBAHMX HOMIHALIM Yy pEKIaMHUX TEKCTax;
KOHTEKCTYaJbHOTO aHali3y; OINHUCOBO-aHANITUYHOIO — JJisi OMNHCY TI€HIEPHHUX
CTEpEOTHINIB, 3a(DIKCOBAHUX Y PEKIAMHUX TEKCTaX; KIJIbKICHUX MIAPaxXyHKIB — AJIs
BUBUYEHHS BIJCOTKOBOI'O CHIBBIIHOIIEHHS HOMIHAIINA JKIHOYOI Ta 4YOJIOBIYOIL
pedepeHLii y pekIaMHUX TeKCTax.

Pe3yabTaTu aociaigxenns ta odoropopenns. Kinenp XIX — moyatox XX cT.
— 0COONMBHIA €Tarl COIIaNbHO-TIOTITHYHOTO, ICTOPUYHOTO 1 KYJIBTYPHOTO PO3BUTKY
3axigHoro cBity. Lleit mepiog y CIIIA crtaB mepiosioM BeIUWKUX 3MIH, HOBUM
€TaroM  €KOHOMIYHOTO  3pOCTaHHsS,  SKUA  3aBeplIMB  Mepexii  Bif
CUIBCHKOTOCTIONAPCHKOTO 10 1HAYCTplaJbHOrO cycmniibcTBa. HaceneHHs kpaiHu
3pOCii0 BABIYI, TOJI K BHUPOOHHUIITBO TOBapiB 3pOCIO y KUIbKaHAIIATh pa3iB
(Rosenberg, 2022).

ABTOMOO1JTbHA MTPOMHUCIIOBICTh TAKOXK CTPIMKO PO3BHUBAETHCS 1 MPEACTABIISE
HAa PUHKY aBTOMOOLIl 3 PI3HUMU THUIAMH JBUTYHIB: MapoOBUM, JBUTYHOM
BHYTPILIHBOTO 3rOPaHHs Ta €JIEKTPOMOTOPOM. ABTOMOOLTI 3 MapOBUM JABUTYHOM
Yy JBUTYHOM BHYTPIIIHBOTO 3TOpaHHS JOCUTH TPOMI3JIKI, TY4HI Ta CKJIaiHl B
ekcruryaTanii. HatomicTh enekTpoMoO1Ti He MatoTh TAKUX HEOJIKIB, 10 TMOACHIOE
ixHro Benuky mnomysspHicth y  CIHIA Ta #  iHmWMX KpaiHax 3axoay
(Haghani et al, 2023). 3a ctaructukoro, 10 1904 poky KOXKeH TpeTiil mpoaaHuit
aBToMO00116 y CIIIA 6yB ocHamenuii enekrpomoropom (Schiffer, 1994).
EnextpomoOuni Oynu ieallbHUM TPAHCIOPTOM JJISi 3aMOKHHUX MEIIKAHIIIB MICT,
SIK1 MOTJIM cOO01 JIO3BOJIMTH aBTO BJBIYl JOPOXK4Ye, HI’K aBTO Ha OeH3uHI. Bimomo,
IO Cepea BIACHUKIB JOpPOTOBApTICHUX eyeKTpoMmoOutiB Oymu ['enpi Dopa,
JlxoH Pokdernep, arne 0co0IMBOIO MOMYISAPHICTIO €IEKTPOMOO1LITI KOPUCTYBAIIUCS Y
KIHOK, yepe3 10 aBTO OTPUMAjo Ha3By '>KIHOUMH aBTOMOOLIL", HE B OCTAHHIO
yepry 3aBsku pekiami (Guarnieri, 2012).

Peknama kinusg XIX — moyatky XX CTOJITTS € HE MPOCTO BiAA3E€pPKAJICHHIM
CIOKMBYMX TEHJICHLIM CYCMJIbCTBA, BOHA CIIPUSAE MPOLECY BUPOOHMIITBA Ta
CTHOKMBAHHS 1 BUKOHYE €KOHOMIUHY (yHKIito. Llel mepion mo3HayeHui CTpiMKUM
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PO3BUTKOM KPEAaTUBHOTO I1HCTPYMEHTapil0 pekiamu. Peknama crae MacoBolo,
3MIHIOIOTHCS CIIOCOOM MoAaul pekiaMHoi iHpopMallli, y peKJIaMHUX OrOJOIIECHHIX
MacOBO 3aCTOCOBYIOTHCS KpEaTHUBHI NMPHUIOMHU TPUBEPHEHHS YBaru MOTEHI[IHHUX
CIIO’KMBAYIB.

UucneHHi 3pa3ku peKjiaMH €JIEKTPOMOOLUTIB Jal0Th MOXKJIMBICTb BUOKPEMUTH
TUTIOBI Bi3yasbHI 00pa3u. Tak, UTocTpaTMBHA YaCTHHA PEKJIaMH €JIEeKTPOMOOLIs
4acTO MICTHUTh 300pa)kKeHHs >KIHKM O aBTO; *KIHKH, sIKa CiJja€ Ha MiCIe BOJIS;
KIHKH, fKa 1€ 94U Be3e IPY31B Ha MPOTYISHKY (puc. I)., MO BKa3ye Ha IUIHOBY
ayJIUTOPIIO PEKIAMHU.

Baker €lecteics || gaker lectric

The Aristocrats of Motordom - Vehicles

TR I T L LA
The Aristocrats of Motordom

Puc. 1. Pexnama enextpomoOuiB Baker Electric Vehicles

OCKiTbKM TEHZEp TPOSBISAETRCA y MOBI 1 KOHCTPYHOETHCS MOBOIO,

JOCITIIKEHHST JICKCHYHUX OCOOJIMBOCTEH PEKJIAMHHUX TEKCTIB JTO3BOJISIE BUSBUTU
SKCILUTIIIUTHI MapKepH IeHJIEPY, BUPAXKEeHI MPSIMUMU HaliMEHYBaHHSIMH.
Cepen 3aco0iB BepOamizamlii cTaTi Ha JEKCHYHOMY PIBHI y pEeKIaMHHX
OTOJIOMIEHHAX (PIKCYEMO YHCJICHHI HOMIHAIi >KIHOYOi pedepeHiii, a came
171eHTU(IKYIOT1 JISKCUYHI OJMHUIN, SIKI BKa3yIOTh Ha pedepeHTa B KaTeropiaibHO
03HAKOBUX TEPMiHAX:

(1) Safe for women and children (2);

(2) The Social Prestige of the Baker Electric is the result of years of refined
usage by women who want and will pay for the best (1).

VY Kkopityci TOCTIKYBAaHOTO MaTepialy women € Hally>)KMBaHIIIOW TEHACPHO
MapKOBaHOIO HOMiHamiero. OkpiM TOro, pemepryap HOMIHAIIA 3 TEHIEPHO
3YMOBJICHOIO CEMAaHTHKOI (PEMIHHOCTI BKJIIOYA€E POJIbOBI JIGKCUYHI OJUHMIIN, SKi
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HeCyTh 1H(hOpPMAIIiIo PO COIialibHI PoJii Ta cTaTyc pedepenta miss, lady, society
girl, society woman:

(3) The Runabout for Misses, The Victoria for Ladies, The Roadster for
Gentlemen, The Coupe for Social Use, The Tourabout for Touring, The Town Car
for Town Service (2);

(4) The Victoria Phaeton shown here, is an ideal lady’s carriage for city and

country use. Its artistic and impressive body design, its superb painting and
upholstering make it the most attractive lady’s car ever offered to the public (5);

(5) The Electric that Meets Every Need of the SOCIETY WOMAN (3);

(6) Ideal Town Car for Society Women (5),

(7) Back East the “Detroit” Electric Roadster is the Great Favourite with the
SOCIETY GIRLS (2).

[IpoBeneHe AOCHIMKEHHS YMOXJIMBHIO BUSBUTH MPEICTaBICHI y peKiami

reHiepo-crenuiyHi poiboBl YCTAaHOBKH, PETPE3EHTOBAaHI IT€HIEPHO MapKOBAHUMU
HOMIHAIIISIMHA, CEpel SKUX — JIEKCEeMH Ha TMIO3HA4YeHHsSI CiMEHHO-POIMHHIX
CTOCYHKIB:

- MAaTPUMOHIQNIBHUX (Wife)

(8) Make this the Happiest Christmas — Give your Wife an Electric (7);
- criopigHeHocTi (daughter, mother, sister)

(9) For Wife or Daughter, Mother or Sister (2).
VY nooauHOKMX BUMAIKaxX (PIKCyeEMO 3alMEHHUK she Ta MOro rpamaTuyHi (popmH,

CHiBBiJIHECEH] 3 peepeHTOM KIHOUO]I CTaTI:

(10) Give her a Beardsley Electric for Christmas. Nothing will please her
better than to know she drives the first and only Electric built on the Pacific coast,
and the only one designed for Pacific coast roads and climate. In beauty and
efficiency the Beardsley is without a peer (2).

JocnipkeHHs TeHaepHo crnenudiuHoi  aTpuOylli  CBIAYMTH, IO Cepel
MPUKMETHHUKIB-O3HaYeHb HAWOUIBII PENpe3eHTaTUBHI aTpuOyTH, SIKI MPEICTaBISIOTh
TEMAaTUYHY TPYIy 308HiWHICMb. ATPUOYTHBHE SIIPO CKIANAIOTh MPUKMETHUKH
MO3UTHUBHOI OIIIHHOT CEMaHTHKU chic, dainty, modern, trim, well-dressed:

(11) The well-dressed woman who must go home from the theatre on the street

cars, scarcely sees or enjoys the last act of the play. She sees instead only the
disagreeable ordeal that is to come. To her the privacy of a car like the COLUMBUS
ELECTRIC would mean more than you could ever guess — until you ask her about it.
Our Model 1225, shown above, is typical of the various models we make. It will pay
you to investigate (4).
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3HaYHO HIKYY YaCTOTHICTh YXKMBAaHHS JEMOHCTPYIOTh HOMIHAIl Ha
MO3HAYEHHS YOJIOBIUOI CTaTi, CEPE]l AKUX HAMOLIbII yKUBAHUMHU € JIEKCEMH Mman,
gentleman:

(12) Have you noticed that more men are driving Electrics each day? Men of
big affairs are coming to appreciate more and more the Electric’s wide sphere of
usefulness in daily business life — the economy and dependability of this ideal town
car. The Electric is fast becoming the man’s personal car because of its simplicity
of operation and freedom from mechanical difficulties. Always ready — no cranking
— no shifting gears — and as much speed as any business man desires (6).

(13) The Buffalo Stanhope is the handsomest vehicle on the market, and has the
greatest mileage and highest speed. A Gentleman’s Carriage— “Runs by
Electricity.” (2)

Y xopmyci JAOCHIDKYBAHMX TEKCTIB 3YCTpIYaeEMO JACKUIbKA T€HIAEPHO
MapKOBaHMX HOMIHALIN, SKI HECYTh 1H(OpPMAILI0 MPO COIiaNbHI POJi Ta CTaTyC
4oJ10BiK1B (daddy, men of big affairs):

(14) Men of big affairs are coming to appreciate more and more the

Electric’s wide sphere of usefulness in daily business life — the economy and
dependability of this ideal town car. (2)

(15) “DADDY — get me a Baker” “It’s a beauty and runs as still as a mouse.”
“I don’t like chain driven cars — they rattle and get dirty. That business
underneath they call shaft drive makes all the difference in a Baker.” (2)

Jlo pemepTyapy JEKCHYHUX HOMIHAIIIA YOJOBIYOi pedepeHIlii BXOIATh
areHTUBHI IMEHHUKHU — MO3HAYEHHS OCI0 3a POJIOM ISNIBHOCTI, (haxoM, 3aHSITTSIM,
K1 BUPQKAIOThCA IMEHHUKaMU (puc. 2):

(16) Waverley Electric Automobile. No Noise, No Dirt. The Only Machine for
Doctors and Business Men (8);

(17) Pope Waverley Electrics. Ladies prefer them for shopping and calling.
Physicians adopt them instantly when once their readiness and economy is
demonstrated (8).
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The Akron Beacon Journal (Akron, Ohio) - Mon, Jul 13 1903 Page 3
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Waverley
Electric
Aummohlle

NO NOISE
NO DIRT

Surrey

The Only Machine for Doctors and Business Men.
Five styles to select from.

If interested, call either phone 275.
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J.W.MILLER & SON

Sole Agents for Summit and Portage Counties

164 EAST EXCHANGE ST.
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Puc. 2. Pexnama enextpomo0Oins Waverly Electric

AHauni3 regaepHo crenurpivyHoi aTpruOyIil J03BOJIUB BUSBUTH y BHOIPII €1MHE
aTpuOyTUBHE MOEAHAHHS professional men:

(18) The Electric Sensation of 1909
The Baker Electric Runabout has unusual speed and a mileage capacity of one
hundred miles. It is swift, noiseless, and easy of control in congested streets. The
Ideal Car for Professional and Business Men (7).

3adikcoBaHO OAMHMYHI BUMAJKA BHKOPHCTaHHA TIpaMaTUUHUX  (HopMm

3aliMEHHUKA /e:
(19) New Car for “Him” A brand new extra-low and rakish Detroit Electric

model for men is our Gentlemen’s Underslung Roadster — lines of a thoroughbred
and extra-long wheel base. Pneumatic tires only (2).

3aificHeHnil aHai3 (PaKTUYHOrO MaTepiany J103BOJISIE BHUCHOBYBATH, IO
JeKceMH JKiHouoi pedepeHIlii penpe3eHToBaHl y Onm3bko 80% yciei peximamm
eJIEeKTpOMOOLTIB BUOIpKU (IUB. ma6b. 1), 0 MOXKE PO3IISAaTUCS SK BKa3iBKa Ha

[IITHOBY ayJUTOPIIO PEKIaAMH.

Tabnuys 1.
Kinbkicts y Bubipmi Bincotku
HOMlHaHII'" XKIHOYOI 822 82.2%
pedepenuii
HOMlHaHII'" YOJIOBIYO] 178 17,.8%
pedepenuii
Ycporo 1000 100%
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PexnamHl TeKCTH CTAaHOBIATH IMIHHWN TUTACT IS 3AIMCHEHHS aHai3y B
aCTleKTl BHUSBIEHHS 1 OMNUCY TEHIEPHUX CTEPEOTHINB, OCKUIbKH peKiiaMa
BiJloOpakae MoJiesll TOBEIIHKH, I[IHHICHI OpIEHTAIlll CYCIUIbCTBA Ha IIEBHOMY
eTari Horo pO3BUTKY.

TeHaepHUl CTEPEOTUII — ICTOPUYHO 0OYMOBJIEHE MiHIMI30BaHE, THUII30BaHE i
CTPYKTYpPOBAHE YSBIEHHS, IO CKJIAIOCA B KOJEKTUBHIN CBIIOMOCTI TIEBHOTO
JIHTBOKYJIBTYPHOTO COIyMy, TIPO aTpuOyTH, MO € BIACTHBUMH/HEBIACTUBUMU
IHAMBIAY, SIKOTO COIllyM KBali(pikye SK dYojoBika a00 >KIHKY, a €TaJloH — SK
ySBIIGHHS PO arpulOyTH, 10 € OakaHWMH/HeOaXaHWMH JJIi LIbOTO 1HIWBIJA
(Maprunmok, 2004, c. 47).

Crepeoturizaliiisi 4OJIOBIYMX Ta JKIHOUMX pojied y pekmami kiHisg XIX —
noyaTky XX CTOJITTS mependavae po3noaii CIMEHHHX 1 mpodeciitHuX 000B’S3KIB.
dikcyeMO TpaaMIliiiHI OIS Ha COIlalibHI POJIl )KIHOK, KOJIU O3HAKaMH >KIHOYO1
MOBEAIHKA € TIKIyBaHHS TMPO [MiM, CIM’I0, JO3BULISA, YOJOBIKH HATOMICTh
BI/IMOBIAAIbHI 3a OJIaromoyqdsi Ta J0CTaTOK:

(20) Your wife would love to drive about in her own Electric — quiet,
fashionable, simple and safe. She can pay her social calls; do her shopping, attend
the theatre and receptions. You will enjoy the luxury and convenience of it, too, in
paying your professional calls. (2)

(21) Studebaker Electric Car Becomes Popular. Society Women Favor Car
for Shopping and Calling Duties in the City. (4)

Yo0BIKM TpPaguIiiHO aCOIUIOIOTHCS 3 AreHTUBHICTIO Ta KOMIIETEHTHICTIO
(Santoniccolo et al., 2023). Pexmnama enektpoMoOu1iB KiHI XIX — mouatky XX
CTOMTTS BimoOpaxkae Ta BIATBOPIOE TPaAWLINAHI TEHIEPHI CTEPEOTHIH 1
narpiapxaiabHi  CTOCYHKM  JOMIHYBaHHS  4YOJIOBIKA, SKUM  300pakaeThCs
KOMITETCHTHUM, HE3QJIC)KHUM 1 aKTUBHUM BUKOHABIIEM JTii.

(22) It is significant fact that most men who can afford more than one car own a
Pope-Waverley, and that they actually use it oftener than they do any other car. They
like the freedom from care, work and worry in operating it: they like its cleanliness
and comfort; they like to be able to jump in, throw the lever, and whiz away without a
second’s delay! Many men buy a Pope-Waverely ‘‘for their wives,” just as many men
go to the circus “because the children want to go.” They generally wind up by using
and enjoying the Pope-Waverey as much as either wife or children. (3)

Yonosiui o0pa3u y pekiaaMi MapKyOThCS SIK CAMOCTIMHI, BJIajHi, aMOITHI,
ycrimHi. TpaguiiiiHo MiIKpeCIoThes TPodeciiHl 1 CTaTyCHI XapaKTEePUCTHUKU
YOJIOBIKIB:
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(23) The Electric Sensation of 1909
The Baker Electric Runabout has unusual speed and a mileage capacity of one
hundred miles. It is swift, noiseless, and easy of control in congested streets. The
Ideal Car for Professional and Business Men. (7)

AMepHKaHChbKa KyJIbTypa MaTpiapxajibHa, TOMY YOJOBIKM 1 MAacKyJIHHICTb
MAalOTh OLIBIINNA COLIATbHOI ABTOPUTET, HIXK KIHKU 1 (EMIHHICTH, 1 CaMe YOJIOBIKU
BU3HAYAKOTh TeHaepHi posi 1 iepapxii (Contois, 2023). AnHami3z pekigaMu
EIEKTPOMOOUTIB  YMOKIIUBITIOE 3pOOUTH BHUCHOBOK MPO TEHAEPHY AaCHUMETPII0
CYCHJIbCTBA, CTAaTYCHO-1€papXiuHi BIAHOCUHHU, JI€ KIHOYA POJIb € mijierioto. Tak,
pekiama IMIUTIKY€, 110 KIHKa MOXK€ OTPUMATH €JEKTPOMOOUIb y MOJapyHOK Bij
40JIOBiKa, OaThka, Opara:

(24) The New Baker Electric Roadster — an electric roadster that a man will
want not only for his own use in business and pleasure, but for his wife to drive; to
get her out into the open, to enable her to visit her friends and pay her social
duties without travelling in close, dirty street cars, to make her independent of a
chauffeur. (2)

(25) For Wife or Daughter, Mother or Sister What more acceptable Gift than
a Babcock Electric? The Automobile that Women and Children Can Operate with
Ease and Safety. (2)

(26) “Daddy — get me a Baker” “It’s a beauty and runs as still as a mouse.” “l
don'’t like chain driven cars — they rattle and get dirty. That business underneath
they call shaft drive makes all the difference in a Baker.” (2)

AHani3 (QakTHYHOrO Martepiajly BHUSIBUB JICKIJIbKa 3pa3KiB peKjIaMu, e
npencTaBieHa CyO0’€KTHICTh JKIHKM, 11 3[aTHICTb IHIIIIOBAaTH Ta peali3yBaTu
NeBHUHN BUJI JISTTBHOCTI, 30KpeMa MPUI0aHHS €JIeKTPOMOOLIIS:

(27) The Social Prestige of the Baker Electric is the result of years of refined
usage by women who want and will pay for the best. (2)

VY 6inb1IocTi BUNAAKIB (PIKCYEMO y peKsiaMi CTEPEOTUITHE 300paKeHHS KIHOK
SIK HEBIIEBHEHUX, BPa3JIUBUX, a YOJOBIKIB — SIK MEHTOPIB, HaJIJIEHUX (DYHKIIIEIO
HACTaBHUIITBA Ta KOHTPOJIIO:

(28) A woman asks safety in the car she drives — her menfolk demand it for
her. She finds the unique control of the Detroit Electric simple, positive, unerring.
It “comes natural” for her to do the right thing. If she forgets — the car
“remembers” automatically. (5)

TenmepHy acUMETpil0 AaKLEHTYIOTh PpEKIaMHI TEKCTH, SKi IMILUIKYIOTH
CTEPEOTHUITHE 300paKeHHS JKIHKH, JUIS sIKO1 TypOOTa PO 30BHIIIHICT IPIOPUTETHA:

165



Studia Philologica. 2025. Bunyck 24 ISSN 2412-2491 (Online)
DOI: https://doi.org/10.28925/2311-2425.2025.24

(29) Your party for reception, theater or ball may number five adults, yet no
gown will be marred or even crushed in the clean, roomy Silent Waverley
Limousine — Five “Full View Ahead.” (2)

(30) Delicate Gowns Not Marred In This Roomy Electric. (1)

(31) The electric pleasure vehicle, from a mere luxury, has become a

practical necessity to the woman of social standing. And so far as possible it
should be selected with a view to enhancing her appearance, as the frame

enhances the picture or the setting the gem. Few women can look their best in the
awkward, stilted high-bodied type of coach. It belongs distinctly to the days of
postilions, outriders and crinoline. And the trim, chic, dainty modern woman looks

as out of place in it as a Dresden shepherdess in a Noah’s Ark. (2)

(32) To the well-bred woman — the Detroit Electric has a particular appeal. In it

she can preserve her toilet immaculate, her coiffure intact. She can drive it with all

desired privacy, yet safely — in constant touch with traffic conditions all about her. (2)
[TiicyMOBYIOYHM, MOXXEMO 3a3HAYUTH, IO AOCTIKYBaHI PEKJIaMHI TEKCTH

Jal0Th MOXJIMBICTh CIOCTEPIraTH OIHKY I€HACPHUX pOJEH 3 TOYKH 30pY

YOJIOBIKIB, OCKIJIBKH Mpodecis pekiiamicTa TpaauiliiHo OyJia 40JIOBIYOIO.

BucnoBku. KoxxHoMy nepioay poO3BUTKY CYCHUJIBCTBA IMPUTAMaHHI MEBHI
HOPMHU  COIIIOKYJBTYPHOi ~ TOBEIIHKHM, 1[I0  3YMOBJIEHO  ICTOPUYHHMH,
eKOHOMIYHUMH, COIIO-KYIbTYPHIUMH YHHHUKAMHU.

Pexnamui oromomenns kinusg XIX — moyatky XX CTONITTS MPEACTaBISAIOTH
co0010 IIHHUHN IIACT JJis 3A1MCHEHHS aHali3y B acHeKTi BHUSBICHHS 1 OIUCY
TeHJCPHUX CTEPEOTHUNIB — YSIBJICHHA MPO TEHAEPHO NPUUHATHI POi, mabIoHU
MMOBEIIHKH, a TAKOXK COIlIaJIbHI 3aBJaHHS YOJIOBIKIB 1 JKIHOK.

VY pe3ynbTaTi HOCTIKEHHS PEKIIaMHUX TEKCTIB BCTAHOBJICHO, 110 peKJiaMa
bOTO TIepioAy BimoOpaxkae TpaauliifHI TMOTJSAIM Ha COLIAJBbHI poii, KOJHU
O3HaKaMHu >KIHOYOI TMOBEIIHKM € MIKJIyBAaHHS MPO 30BHILIHICTH, IiM, CIM O,
JIO3BLIS, YOJIOBIKM HATOMICTh BIJMOBIJAJIbHI 3a OJIaromoJjiyqusi Ta JOCTaTOK.
AHami3 TakoX JO03BOJISIE 3pOOWTH BHCHOBOK TIPO TEHIEPHY AacCUMETPIIo
CyCHIJILCTBA, CTaTYyCHO-1€papXi4yHi BIJIHOCUHH, I )KIHOYA POJIb € T1JIETIION.
PesynbTat pO3BILAKM JEMOHCTPYIOTh, IO Y peKJIaMi €JIeKTpPOMOOUTIB cepen
TeHIEPHO MapKOBAaHUX HOMIHAIIIHM JIEKCEMH 13 T€HJIEPHO 3yMOBJICHOIO CEMaHTHKOIO
(deMIHHOCTI € HaWOUIbII penpe3eHTATMBHUMH. MacKyiHHa perpe3eHTallis y
pEKIaMHUX TEKCTaxX € MEHII TpeCTaBiIeHOI0 BepOanbHO. IIpoBeneHuit aHami3
BepOAIbHOI MpE3eHTAIlll TeHIePY Y PEKIIAMHHIX TEKCTaX €JIEKTPOMOOUTIB CBIIUUTS,
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IO JIEKCEeMH KiHOuoi pedepeHuii penpe3eHtoBani y 6muszbko 80% BuUOIpKH, 110
MO’K€ PO3TJISAATUCS, SIK BKa31BKa HA IIJIbOBY ayTUTOPIIO PEKIaMHU.

IlepcnexkTuBM AocCHigkKeHHss BOayaeMO B JIOCTIKEHHI TpaHchopmarlrii
BepOANbHUX CTPATEriil PEKIaMHOr0 AUCKYPCY HIOJ0 TeHAepy BIpoaoBx XX—XXI
CTOJIITh, aHANI30BI  BepOamizaiii TEeHJEPHUX CTEPEOTHUIIB Y  peKIaMi
esleKTpoMoOLTiB movyaTky X XI cTomiTrs.
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